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“Redefining Standards, Reopening Spaces.”
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ReDoor is an interior brand that sets a new standard
in the complex and opaque world of interior design,
with the slogan of "Redefining Standards, Reopening Spaces.”

We offer a rational and intuitive service that allows our customers
to experience interior design and remodeling with ease and convenience.

Redoor goes beyond simply transforming spaces
—it breaks the traditional mold of the interior industry and creates new value.
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The founder, who operated both an interior materials distribution business and
an online platform,
recognized the inefficiencies and lack of transparency in the interior industry.

Consumers face difficulties comparing material quality and pricing objectively,
often visiting multiple stores without clear standards.

At the same time, businesses struggle to build trust and navigate the contract
process efficiently.

ReDoor was created to address these issues—offering a transparent and
reliable system built on clear standards.

Through our ERP platform and global vendor network,

we provide competitive materials, along with realistic 3D simulation tools and
transparent pricing,

helping both customers and professionals make confident decisions.

We work closely with our partners to build a trust-based distribution model,
and support the full process—from selection to delivery and installation—with
practical tools and connected data.

ReDoor delivers better spaces for customers, and a stronger business
foundation for partners.
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Core Value
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1. Elaborate Seamless

We seamlessly integrate design and service, allowing customers to experience
every step intuitively and without interruption.

We provide a comfortable, stress-free journey throughout the entire process,
and set a new standard in spatial design through refined minimalism and
exceptional quality.

2. Open for Transparency

We build trust by providing not just a smooth experience, but also transparent
information.

From clear, detailed quotes that anyone can easily understand, to 3D
simulations that allow customers

to see exactly what their finished space will look like, we ensure that customers
always know exactly what they are choosing.

3. Functional Sustainability

By modularizing our products, we focus on long-term sustainability rather than
one-off purchases.

Our materials, too, follow a circular model, creating lasting value in the spaces
we design.

ReDoor is no longer about short-term consumption, but about pursuing
sustainable value.
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New Standard
Interior & Furniture
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